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INDUSTRY CONTEXT

Why fintech marketing requires specialization

Regulatory complexity that kills campaigns Every fintech marketing piece exists within regulatory framework

most agencies never encounter. RBI's digital lending guidelines dictate what you can say about loan products.
SEBI's advertising code restricts investment return presentation.
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Essential fintech marketing channels

SEO for fintech Organic search remains highest-leverage acquisition channel.
Unlike paid advertising where costs escalate with scale, organic traffic
compounds over time, delivering lower cost per acquisition monthly. Technical
SEO for financial platforms: Fintech websites face unique challenges—app

Case study: Fi.Money 340% organic traffic growth

Money (epiFi Technologies) | Industry: Neobanking | Engagement: 12 months
Fi. Money is one of India's leading neobanking platforms, built by former
Google Pay executives and backed by Peak XV Partners, Ribbit Capital, B
Capital Group. When engaged, brand had strong product-market fit and
venture bac
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The regulatory frameworks fintech marketers mustn

RBI (Reserve Bank of India) Digital Lending Guidelines: KFS (Key Fact
Statement) requirements, cooling-off period disclosures, LSP identification in
advertising, interest rate representation standards, first-party data usage
limitations. Fair Practices Code: Transparent communication about loan term

Measuring fintech marketing ROI

Measure fintech marketing ROl across four layers: 1. Visibility metrics: Organic
keyword rankings, Al search citation rates, brand search volume trends, share
of voice across channels 2. Acquisition metrics: Organic and paid traffic
volumes, cost per click, cost per qualified lead, channel-level tra
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Compliance-first fintech marketing checklist

Before publishing any fintech marketing content: All interest rates, fees,
charges match current product database Historical performance data includes
date of calculation and benchmark comparison Risk disclosures syntactically
integrated with benefit claims All conditional language ("subject to", "u

Conclusion

Fintech companies winning next five years are not ones with biggest ad
budgets. They are ones building sustainable, compliant, multi-channel

acquisition engines delivering customers at cost unit economics can support.

The advantage goes to early mover.
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Ready to Take Action?

Get expert guidance tailored to your business goals.

upgrowth.in/fintech-digital-marketing-strategy/
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